NMonuntuka no 3awmTte oKpyxarwiieun cpeabl B 2015 roay

C 2004 roma 6peHp «M6uc» cTan yaeasaThb elle 60Jiblile BHUMAaHUS BOIPOCAM YCTOMYMBOrO Pa3BUTHSA
6s1arofapsi peluleHuIo MPOUTH MEXAYHAPOAHYI0 CepTUPHKALUIO TI0 3KOJOTHYEeCKHUM cTtaHjgapTaM ISO
14001. {BnsAsich mepBbIM OTeJieM 3KOHOM-Kjacca, cepTUPUIIMPOBAHHBIM 1o cucteme ISO 14001,
«H6uCc» cTpeMHUTCS K TOMY, YTOObI:

e  CHU3UMb cmeneHb 8/USIHUS YCAY2, 0KA3bl8AEMbIX 20CMUHUYEl, Ha OKPYHCArWyto cpedy.
B uacmuocmu:

» OcyuiecTBJ/sIeTCsI KOHTPOJIb U CHIPKEHHE 00'beMOB NMOTPEOJIeHHS BO/bI U 3JIEKTPOIHEPTHUH;
»  OcyuiecTBJsieTcst c60p ¥ epepaboTKa 0TX0/I0B

e  HHpopmuposamb 2ocmell o delicmeusx, npednpuHUMaembvlx 20CmMuHuyell 0451 3awumbl
oKpysxcaroweli cpedbl U npedIoHcUMsb UM 803MONCHOCMb N0Jdepicamsb Imu delicmaus.

o Jlelicmeosamb 6 coomgemcmeuu ¢ HAYUOHAAbHbIMU U MECMHbIMU  HOPMAMUBHLIMU
mpe6o8aHusiMu

e U36excamb pucka 3azpsisHeHUs1 800bl, NOUBLI U 803JYXA.

AN JOCTHKEHUS MOCTaBJIEHHBIX HeJieii 6peHs « A6uc»:

e (O6yuaem scex compydHUKO8 20CMUHUY U cmpemumcsi doHecmu 00 HUX 8AMCHOCMb UHMezpayuu
delicmasuti no 3awjume okpyxcarwujeli cpedbvl 8 C80H0 excedHE8HY0 desimebHOCMb;

e (Cmpemumcs 808/1e4b NOCMABWUKO8 U h0oOpsidyuko8 Kk delicmeusim no 3awjume OKpycaroujell
cpedul

e Coomeemcmayem nocmosiHHO 06Ho8/151emoti Cucmeme meHedHcMEeHMA Kavyecmea «AKKop»

o (Cobarodaem mpebosaHus «Ycmasa 21» npoepammbel no ycmouuugomy paszsumuto [laanemuwi 21.

JlanHas uHgopmayus s8.15emcs Hacmbuio nPo2pamMmul N0 ycmoluusomy pazgumuto «llaavema 21»
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Environmental Policy 2015

Since 2004, ibis has strengthened the company's commitment to sustainable development by opting for
1ISO14001 international environmental certification. As the first economy hotel chain to receive 15014001
certification, ibis works to:
eOffer ibis guests a hotel service that continually reduces its environmental impact. In particular,
this includes:
» Monitoring and reducing water and energy consumption
» Recycling and adding value to waste

eKeep guests informed of actions that have been taken and suggest ways in which they can help
eConform to local and national regulatory requirements
eAvoid any risk of water, soil and air pollution

In order to achieve these objectives, ibis:
eTrains all team members and raises awareness of the importance of integrating
environmental protection into their daily routines

eIntegrates the company's contractors and suppliers into the process
eConforms with the company's Environmental Management System, which is updated regularly
eConforms with the Charter 21

This commitment is part of PLANET 21, the Accor Sustainable development program.
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